
CASE STUDY: BUCKINGHAM BROWNE & NICHOLS ANNUAL PLAN

BB&N partnered with BCG CONNECT for their FY17 annual fund marketing campaign. This case study is  

a sample of what was designed and sent out to ensure they were consistently reaching their constituents.
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It is not too late to make your Reunion Class Gift 
and you can now do it through venmo!
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BB&N Alumni/ae

STAY CONNECTED  
IN 2017–2018!

SEPT 9/15 New York  •  Welcome to the City Reception

2017 9/15-16 New York  •  Alumni/ae Art Weekend with Rob Leith

 9/26 Boston  •  Welcome to the City Reception

OCT 10/12 Cambridge  •  1974 Leadership Society Reception * 

2017 10/14 Cambridge  •  Saturday Knight Lights Fall Festival & Football

 10/18 Cambridge  •  Golden Alumni/ae Luncheon (Classes of  

 1967 and earlier) 

 10/22 Cambridge  •  Head of the Charles Regatta Reception

NOV 11/22 Cambridge  •  Young Alumni/ae Coffee

2017 11/24 Boston  •  Young Alumni/ae Pub Night

JAN 1/11 Boston  •  Alumni/ae Networking Reception 

2018

FEB 2/12 Los Angeles/Eastside  •  Regional Event

2018 2/13 Los Angeles/Westside  •  Regional Event

 2/15 San Francisco  •  Regional Event

APRIL 4/17 Washington DC  •  Regional Event

2018 4/19 New York  •  Regional Event
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“I honestly feel that BCG CONNECT has become another member of our team, rather than a company that we partner with. Our 

Account Manager was extremely responsive by email/phone, he wasn’t afraid to make suggestions where he thought we would 

improve and/or strengthen our marketing materials, and he was very helpful in keeping us on track to stay within our marketing 

timeline. Reflecting back on FY17, BCG CONNECT helped us create a fully integrated marketing look throughout our appeals and 

stewardship pieces. It has been a wonderful partnership.”     – Audrey Wallace, Associate Director of The BB&N Fund



 One-time gift in the amount of $_______________

 Monthly gift in the amount of $_______________  

(charged to my credit card on the 30th of each month until June 30th, 2017)

 Check enclosed (made payable to BB&N)

Credit Card:     Visa     MasterCard     American Express

________________________________________________________________________
Card Number               Expiration Date                  Security Code

Please direct my annual fund gift to the priority area  

that is of greatest interest to me:

 Unrestricted (greatest need) 

 Academic Programs

 Arts

 Athletics

 Faculty Support

 Financial Aid

Make your gift online at bbns.org/donate

Your gift helps make a BB&N education possible. Thank you!

 $400     $300     $200     Other $____________

Participate by supporting The BB&N Fund this year!

ACADEMICS
At BB&N education is a journey 
preparing students to be 
innovative leaders, creative 
citizens, and thoughtful stewards 
of their world and society. 

ARTS
Fostering creative problem solving, 
building confidence, deepening our 
understanding of what it means to 
be human—the arts are an essential 
element of a BB&N education. 

ATHLETICS
The exhilaration of competing, the 
satisfaction of being part of something 
bigger than yourself, the discipline 
needed for a healthy life—BB&N 
athletics offer something for everyone. 

FINANCIAL AID
Drawing exceptional, academically 
strong students from 86 communities 
in the Greater Boston area, BB&N  
offers all students different perspec-
tives and real life experiences.

FACULTY SUPPORT
 BB&N not only selects teachers who 
are leaders in their fields, but strives to 
ensure that they remain at the forefront 
of knowledge in their discipline and 
current with best teaching practices.

UNRESTRICTED
Unrestricted gifts support everyday 
programs as well as allowing the 
School the freedom and flexibility 
to respond to pressing needs and 
promising initiatives.

By participating in The BB&N Fund, 

you make a difference, encourage others 

to give, and strengthen our community by 

investing in our students and our School.  

Last year, participation in The BB&N Fund 

enhanced the Lower School by supporting:

3 The T(h)!nker Lab 

3 Ipads for science classes 

3 Chrome Books for the 6th grade 

3 The Community Room Stage

Please be a part of  

The BB&N Fund this year!

 It is 

PARTICIPATION 
 that makes the difference.

From gatherings in Los Angeles, Washington D.C., and New York to Strawberry Night back on 

the Upper School campus, we invite you to continue to connect with friends and make new ones 

through the BB&N Alumni/ae Network. 

Your support is an investment in your BB&N network today and tomorrow. 
Please make a gift to the BB&N Fund today!

1889 | Buckingham founded

1883 | Browne & Nichols founded

1974 | BB&N – merger of the two schools 

Microsoft | Google | BB&N | Camp Kaleidoscope | Harvard University | NPR | A Place Called Home
Boston Public Schools | TEDxNYU | World Education Incorporated | Big Sister Association | Pet Kare Clinic 

NBC | Children’s Hospital of Philadelphia | Boston Bicycle Couriers | Village Green Florists | US District 
Court 1% for the Planet | ESPN | General Electric | Panera Bread | CIA | United States Government

from BB&N, Buckingham, 
& Browne & Nichols

Major cities include Boston, 
NYC, D.C., San Francisco, LA

Arts & Design | Business Development   
Community & Social Services | Education 

Entrepreneurship | Finance | Marketing 

Media & Communication | Research | Sales

Curiosity is driven by deeply seeded passions, is fueled by a powerful desire for lifelong learning, and 

is sustained by vital relationships with people, ideas, and information.  At BB&N, we believe that it is 

in the collaborative nature of the learning experience that real growth occurs.  Here we believe that 

school should be both challenging and invigorating —leading students along a path of exploration, 

mastery, and knowledge.

Your gift helps make a BB&N education possible. Thank you!

o $2,500    o $2,000    o $1,500    o Other $____________

 One-time gift in the amount of $_______________

 Monthly gift in the amount of $_______________  

(charged to my credit card on the 30th of each month until June 30th, 2017)

 Check enclosed (made payable to BB&N)

Credit Card:     Visa     MasterCard     American Express

________________________________________________________________________
Card Number               Expiration Date                  Security Code

o Unrestricted (greatest need) 

o Academic Programs

o Arts

o Athletics

o Faculty Support

o Financial Aid

Make your gift online at bbns.org/donate

Please direct my BB&N Fund gift to the priority area  

that is of greatest interest to me:

SUPPORT CURIOSITY AT BB&N TODAY!
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CASE STUDY: BUCKINGHAM BROWNE & NICHOLS ANNUAL PLAN

connect with us:

COLLABORATION 

Collaborate with BB&N to determine 

the theme, goals, and timeline for the 

annual fund marketing collateral.

DIRECT MAIL 

Design, print, and mail pieces 

throughout the year that varied 

depending on constituency.

WEB GRAPHICS 

Develop social media and email graphics 

to remain consistent with campaign 

branding throughout the year.

bcg’s campaign steps
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successful results

322 Gifts
TOTALING

$764,035

DAY OF GIVING: FISCAL YEAR END:

1,837 Gifts
RAISING

WITH

$3,411,379
50 NEW 
DONORS
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