CASE STUDY: BUCKINGHAM BROWNE & NICHOLS ANNUAL PLAN @

BB&N partnered with BCG CONNECT for their FY17 annual fund marketing campaign. This case study is
a sample of what was designed and sent out to ensure they were consistently reaching their constituents. ggEDNmE ERKCETI
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Fall Appeal Day of Giving Save the Date Day of Giving Email Graphics CYE Self-Mailer Acknowledgement Card Challenge Self-Mailer

STAY CONNECTED

(INGHAM BROWNE & NICHOLS SCHOOL
IN 2017-2018!
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Itis not too late to make your Reunion Class Gift
and you can now do it through venmo!

Challenge Email Graphics Spring Appeal Self-Mailer Reunion Email Graphics FYE Email Graphics Thank You Email Graphics Calendar Postcard

“I honestly feel that BCG CONNECT has become another member of our team, rather than a company that we partner with. Our
Account Manager was extremely responsive by email/phone, he wasn’t afraid to make suggestions where he thought we would
improve and/or strengthen our marketing materials, and he was very helpful in keeping us on track to stay within our marketing

timeline. Reflecting back on FY17, BCG CONNECT helped us create a fully integrated marketing look throughout our appeals and

stewardship pieces. It has been a wonderful partnership.” — Audrey Wallace, Associate Director of The BB&N Fund
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CASE STUDY: BUCKINGHAM BROWNE & NICHOLS ANNUAL PLAN

Collaborate with BB&N to determine
the theme, goals, and timeline for the
annual fund marketing collateral.
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Design, print, and mail pieces
throughout the year that varied
depending on constituency.
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Develop social media and email graphics
to remain consistent with campaign
branding throughout the year.
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